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The iconic MORRIS logo “M” was created and designed by Maki
Kawaguchi, Harvard Graduate School of Design.
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Product / Single Distilled Honkaku Shochu
Ingredients / Sweet Potatoes, Malted Rice /25% ALC./720ml VOL.
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The Birth of MORRIS
- A Shochu of Exceptional Quality

Kagoshima has a tradition of more than 500 years in
producing quality Shochu. The rich volcanic soils
fertilized by Sakurajima in the region are optimal for
producing sweet potatoes, the key ingredient found in
Shochu products.

\Y ORRIS has a distinctive sweet aroma because of its
quality Kogane Sengan (Golden Skin) potatoes. The
rich smooth flavour"cémes from the fermented black
malted rice. The distillery uses its own unique
techniques to extract the flowery scent in the
production process. The blending process resulted in
the creation of a flowery and smooth-Shochu. It took
years of experlm?ntlng and tasting refinement for Chie
Imai to achieve the flavour that she was looking for.

The Story of MORRIS
- The Pioneer Spirit

\Y/ ORRIS reflects designer Chie Imai, her father
Morie and her grandfather Takeji Miyata.

Takeji was born in Kagoshima, Japan, in 1889.
He crossed the Pacific Ocean in 1906 and settled in
Colusa, California. He was one of the successful
pioneers in inventing and cultivating Japanese short
grain rice in the state. He admired one of his
colleagues, Morris, for his leadership and fairness
so much, he named his son “Morie” (Morris in
Japanese) after him.

Takeji eventually returned to Japan and to
Kagoshima with his family in 1937. He dedicated
most of his retirement to developing the regional
economy where he was originally from. Morie was
also proud to introduce many fresh ideas from the
west as the mayor of Hayato, Kagoshima. Takeji's
pioneer spirit was succeeded by his own son Morie.
Morie was involved in local politics for more than 60
years.

|t was Morie’s unrealized dream to develop a local
Japan and to brand of Shochu with his daughter
Chie. MORRIS Shochu finally arrived in 2010 after
many years of developing and tasting. Chie Imai
succeeded in producing the product that her father
Morie had dreamed of. She named the Shochu
“MORRIS” to commemorate her ancestors and their
pioneer spirit.

Ears of rice from California are still stored at their
house to this day.
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The family picture - From the top left clockwise, Takeji Miyata, Sizuko, Morie
and Minoru (Morie’s brother) who perished in the battle of Okinawa in WW2
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A flowery top note
with a hint of sweetness
and taste that will bring
Iasjﬁ'é satisfaction.

York
rl

[ >9 < CTHEEO!]

\3

es!
“‘Smooth and zero sugar!”

3 3

MORRIS
wowed New York soc
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New York socialites are extremely sensitive to the latest
trends. They like to try new things. The introduction
party of MORRIS Shochu was held at NELLO, an Italian
Restaurant on Madison Avenue. Participants were
absolutely excited to try the new spirits which were
being introduced. American socialite and television
personality, Tinsley Mortimer, commented ‘| love it! It is
very smooth and flowery!” Distilled spirits are popular in
New York City. MORRIS is a new favourite!
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The Popular MORRIS cocktails in New York City
From left to right, MORRIS Margarita,
MORRIS Martini and MORRIS Mojito.
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Edible Fragrance!

A surprise from designer Chie Imai
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Chie Imai is the Chairperson and the Lead Designer of
the luxury fashion house CHIE IMAI Group. She never
compromises on the materials and quality in her products.
The introduction of fragrance products is a way in which
product extension takes place in the fashion industry. Chie
Imai thought it was ordinary. She noticed that the distillation
process is akin to fashion designers producing flowery top
note fragrances in factories. She eventually introduced her
next fashion item “Edible Fragrance MORRIS Shochu”.
Chie Imai grew up in Kagoshima, Japan, which has a very
deep and rich Shochu culture. She participated in the
project team and tasted the prototype over and over. She
finally found the right aroma and flavour that she had been
dreaming about. She is thrilled to introduce MORRIS which

people all around the world will enjoy. Experience the fresh
taste of MORRIS Shochu!




