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A flowery top note
with a hint of sweetness
and taste that will bring
Iasﬁn'é satisfaction.
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MORRIS spirits
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New York socialites are extremely sensitive to the latest
trends. They like to try new things. The introduction
party of MORRIS spirits was held at NELLO, an Italian
Restaurant on Madison Avenue. Participants were
absolutely excited to try the new spirits which were
being introduced. American socialite and television
personality, Tinsley Mortimer, commented ‘| love it! It is
very smooth and flowery!” Distilled spirits are popular in
New York City. MORRIS is a new favourite!
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The Popular MORRIS cocktails in New York City
From left to right, MORRIS Margarita,
MORRIS Martini and MORRIS Mojito.
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edible fragrance!

. Asurprise from designer Chie Imai
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Chie Imai is the Chairperson and the Lead Designer of
the luxury fashion house CHIE IMAI Group. She never
compromises on the materials and quality in her products.
The introduction of fragrance products is a way in which
product extension takes place in the fashion industry. Chie
Imai thought it was ordinary. She noticed that the distillation
process is akin to fashion designers producing flowery top
note fragrances in factories. She eventually introduced her
next fashion item “edible fragrance MORRIS spirits”. Chie
Imai grew up in Kagoshima, Japan, which has a very deep
and rich Shochu culture. She participated in the project
team and tasted the prototype over and over. She finally
found the right aroma and flavour that she had been
dreaming about. She is thrilled to introduce MORRIS spirits
which people all around the world will enjoy. Experience the
fresh taste of MORRIS spirits!




